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lt is estimated that the creator economy will reach

half a trillion
dO"CI I'S by 2027




Conditions for Creators
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Increase in
members posting
content on

LinkedIn YoY

Gen Z - Fastest-Growing

Demographic on LinkedIn
% change in US LinkedIn users YoY, by generation, 2024

GenZ 13.6%

Gen X . 27%
Baby boomers I 1.7%
Millennials I 1.3%

Note: internet users of any age who access their Linkedln account via any device at least once per month; Gen Z are
individuals born between 1997 and 2012; millennials are individuals born between 1981 and 1996; Gen X are individuals
born between 1965 and 1980; baby boomers are individuals born between 1946 and 1964

Source: EMARKETER Forecast, May 2024




To the newest
generation of business
decision makers

Increase in engagement
among Gen Z members

Of B2B decision makers are
Millennial/Gen Z
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Hard keeping my mouth sewn shut about this one. ,
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THE WHY

Real people and networks
drive trust and credibility



8/7%

of B2B Buyers

prefer credible content
from trusted industry
influencers




THE "WHO'

B2C demands

trendsetters and
tastemakers.
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m Burberry
1,144,198 followers

In our new Back to the City campaign, we are
celebrating London’s iconic landscape and  ...more




B2C influencers should bring a
"halo of celebrity”
to the brands they work with.

B2B influencers
need to provide o
"halo of credibility".




THE "WHO'

B2B requires
credible expertise
rooted in proven
experience.

Der er faerre og feerre, der ensker at blive revisor. | stedet for at pege fingre
har vi valgt at tage ansvar ved at give et zerligt indblik i revisorens hverdag -
en rolle, der har aendret sig markant de senere ar.

Til den opgave fik vi beseg af YouTuber Rasmus Brohave, som var revisor for
en dag

Efter hans dag i Deloitte havde jeg en god snak med Rasmus om hans
oplevelser, men vi draftede ogsa, hvordan branchen kan tiltraekke flere unge
til revisionsfaget samt den vigtige rolle, vi har i samfundet.

Vi har brug for nysgerrige unge talenter med forskellige baggrunde, der kan
sikre en bzeredygtig fremtid med kompetente og mangfoldige revisionsteams,
der forstar tidens krav i,

\
Jamen Rasmus, nu har du

prevet at vaere revisor
N

&

Anik Jain
Foi f D

The day | stopped seeing design as a hobby... and started building a career.
One decision. Complete mindset shift. Absolutely worth it.

Start your journey here with Adobe Creative Cloud:
https://Inkd.in/dV2sWw8i

#ad #AdobePartner #AdobeCreativeCloud

God
ga,
.mﬂngr.




Expertise is the most important trait for BB Influencers

53% 14 52%

Subject Matter d h Trustworthiness
Expertise

356%

Authenticity

L,

94 . 52% —, 49Y% L5 g A4%
© ’ Network of » Diversity of Engagement
- Connections Content with Followers

Source: Global Web Index Power of Influence Survey for LinkedIn, 2024 in the United States, India and the United Kingdom
Question: Which of the following traits do you currently find most important in a B2B influencer? Which of the following characteristics or factors lead you to perceive a B2B influencer as credible?
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Andrew Lokenauth @ -2nd

| write TheFinanceNewsletter.com for 50,000 suby 7
to get smarter with your career, finances, and life \ A ,J
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2, Unite: es - Contact info

Leena Na|r @

Lara Sophie Bothur ) 7ech Translator - 2nd Chrlstlne Lagarde @

Global Tech Influencer on Linkedin | LinkedIn Top Voice Tech & Al | t of the European Central Bank
Blueprint for Global Corporate Influencers — Forbes | TEDx Keynote
Speaker | Focus: TRANSLATING TECH

Hamburg, Hamburg ; - Contact info Contact info

377,418 followers follo '
Elfried Samba @ (ve/r
CEO & Co-founder @ Butterfly 3ffect | Ex-Gymsha

2 Top Voi

Ki Contact info
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Jori 6 Acsdemia
INFLUENCIADOR DO
UNKEOIY

“Sights ™

for bu
Join 235,

WsJ @

Eric Partaker @ - 3rd
The CEO Coach | CEO of the Year '19 | McKinsey, §
Follow for posts about business, leadership & self

Ricardo Amorim ©@ -2nd

#1 LinkedIn Influencer in Latin America, Brazil*
economist (Forbes), entrepreneur, Keynote spq

@ Top Voice
London, England, United Kin Contact info
Top Voice
Get Free Leadership Resources ¢ @ Top
Sao Paulo, S a Brazil - Contact info

792,091 follo
2,977,286 fol

d' O W GALLIEKMILLER
ARTIFICIAL INTELLIGENC
FOLLOW FOR NEWS, INSIGH
ENTREPRENEUR | INVESTOR | ADV|

Adam Grant (He/Him) - 2nd

Organizational psychologist at Wharton, #1 NYT bes|
HIDDEN POTENTIAL and THINK AGAIN, and host of
podcasts WorkLife and Re:Thinking

Simon Sinek (He/Him) - 3rd
Optimist, New York Times bestselling author of "St:
"The Infinite Game", and founder of The Optimism {

[ Top Voice

[ Top Voice d necauniversat infobi

P ' Contact info Allie K. Miller @ - 2nd

) ork, I ‘ork, U - Contact info
simonsinek.com
#1 Most Followed Voice in Al Business (2M) | Former Amazon, IBM |
Fortune 500 Al and Startup Advisor, Public Speaker | @alliekmiller
Ana Romero @ «) - 3rd on Instagram, X, TikTok | Al-First Course with 200K+ students -

Link in Bio

8,155,955 fi

Founder Tribu Power -~ Certificacion Entrenadores P(

Franchises Developer Mujeres Power « Mandamg ork, U
B (+51) 997365544 Unete a nuestra Tribu para insp} 1,589,305 followers
con nosotros

Founder | Philanthropist | Inno - Contact info
Fo r Chair & CEO

Source: LinkedIn 2024, Top Voices by total engagements Jan-Sep I Top Voice
[ Top Voice




Your employees are
your strongest
advocates and
effective influencers

12x

On average the combined
following of all company
employees is 12x larger than
that of the company itself




