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Humanising B2B
The Business of Influence:



half a trillion 
dollars by 2027

It is estimated that the creator economy will reach

Source: Goldmansachs



Conditions for Creators

Gen Z - Fastest-Growing 
Demographic on LinkedIn
% change in US LinkedIn users YoY, by generation, 2024

Note: internet users of any age who access their LinkedIn account via any device at least once per month; Gen Z are 
individuals born between 1997 and 2012; millennials are individuals born between 1981 and 1996; Gen X are individuals 
born between 1965 and 1980; baby boomers are individuals born between 1946 and 1964
Source: EMARKETER Forecast, May 2024

Gen Z

Baby boomers

13.6%

1.7%

41%
Increase in 
members posting 
content on 
LinkedIn YoY

Gen X 2.7%

Millennials 1.3%
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To the newest 
generation of business 
decision makers

64% Of B2B decision makers are 
Millennial/Gen Z

+71% Increase in engagement 
among Gen Z members



The Business 
of Influence



Expert Brand

Real people and networks 
drive trust and credibility

Creator Buyer

T H E  W H Y



87%
of B2B Buyers

prefer credible content 
from trusted industry 
influencers



B2C demands 
trendsetters and 
tastemakers.

T H E  ' W H O '



B2B influencers 
need to provide a 
"halo of credibility".

B2C influencers should bring a 
"halo of celebrity" 
to the brands they work with.



B2B requires 
credible expertise 
rooted in proven 
experience.

T H E  ' W H O '



Expertise is the most important trait for B2B Influencers

53%
Subject Matter 
Expertise

36%
Authenticity

52%
Trustworthiness

52%
Network of 
Connections

49%
Diversity of 
Content

44%
Engagement 
with Followers
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Source: Global Web Index Power of Influence Survey for LinkedIn, 2024 in the United States, India and the United Kingdom
Question: Which of the following traits do you currently find most important in a B2B influencer? Which of the following characteristics or factors lead you to perceive a B2B influencer as credible?



Business Thought Leaders

Source: LinkedIn 2024, Top Voices by total engagements Jan-Sep



Your employees are 
your strongest 
advocates and 
effective influencers

On average the combined 
following of all company 
employees is 12x larger than 
that of the company itself

12x


